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Redefining Retail

10 Guiding Principles serving as compass and radar to navigate the complexity and

uncertainty of the post‐digital era in retail.

For most people shopping on- and offline feels natural to them. They visit shops, browse

a range of digital channels and be influenced by the virtual world to fulfill their desires,

wants and purchases. But many retailers are not ready to offer their customers these

channels in a seamless way in the Post-Digital World. Retail can no longer rely on the

experiences from the past. Retail must reconsider their business model, offering a three-

dimensional customer journey.10 Guiding Principles serving as compass and radar to

navigate the complexity and uncertainty of the post-digital era in retail, based on research

in 15 countries.

Start reading & listening

The global Reading Club also recommends:

The Illusion of Choice

The power of behavioral science for personal and

business growth

It is an illusion we make choices consciously. Most of the

choices are based on previous existing believes and past

experiences. Our biases can get ‘rusted’ over time, blocking

our mind to walk new paths. Behavioral Science stimulate us

to rethink our existing believes and habits. We must

reevaluate and rethink our beliefs and behavior to open doors

to new eras of behavior.

Start reading & listening

The Global Reading Club summarizes content of books since 2015, in standardized

formats to facilitate optimal learning.

30/45 min read 15/30 min read 15 min study 20/30 min listen

Join as an editor

Everybody can qualify to read and edit a book, wherever you are in the Ogilvy or WPP

global network. Although generative AI models can summarize books, we must stick

to human intuition and contextual relevancy and understanding focusing on insights,

creative thoughts and inspiration by judging every sentence building an engaging

story of books. All books are recommended by Ogilvy and WPP key people. Visit

our about page on the Global Reading Club platform, to see who participated as a

reader/editor. Participation is on a voluntary basis.

Join as a reader/editor

Coming soon:

Listen to us on Spotify

Knowledge not applied is worthless…

Please feel free to pass along this monthly Newsletter to colleagues and friends.

Subscription is free. Contact us if you are interested in becoming a reader/editor.

Share this newsletter
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